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RAN-2608000606030008
T.Y.B.Com. (NEP) (Sem. VI) Examination March - 2026

Minor - Marketing (Paper - VII) 

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â. 1.  k„qnàsdp„ S>hpb gMp¡ : “uQ¡“pdp„’u L$p¡C‘Z ‘p„Q (10)
 1. Ap„sffpóV²$ue dpL£$qV„$N“¡ ìep¿epres L$fp¡.
 2. Ap„sffpóV²$ue dpL£$qV„$N“¡ Akf L$fsp L$p¡C‘Z b¡ ‘qfbmp¡ S>Zphp¡.
 3. kpdprS>L$ dpL£$qV„$N iy„ R>¡?
 4. dpL£$qV„$N rhsfZ Q¡“gp¡“p L$p¡C‘Z b¡ L$pep£“p¡ Dëg¡M L$fp¡.
 5. d[ëV$Q¡“g dpL£$qV„$N iy„ R>¡?
 6. N°plL$ k„sp¡j“¡ ìep¿epres L$fp¡.
 7. h¡QpZ âdp¡i““p¡ A’® S>Zphp¡.
 8. h¥qv$L$ dpL£$qV„$N iy„ R>¡? 

â. 2.  Ap„sffpóV²$ue dpL£$qV„$N“u âL©$rs, AhL$pi A“¡ dlÐh kdÅhp¡. (14) 
A’hp

â. 2.  kpdprS>L$ dpL£$qV„$N“p DÐ¾$p„rs“y„ hZ®“ L$fp¡ A“¡ Ap^yr“L$ kdpS>dp„ s¡“u kyk„Nssp kdÅhp¡. (14)
 

â. 3.  dpL£$qV„$N rhsfZ Q¡“gp¡, s¡d“y„ dlÐh A“¡ dy¿e L$pep£ kdÅhp¡. (14)
 

A’hp
â. 3.  õ‘^p®“p ‘pep A“¡ ìehkpreL$ k„NW$“p¡“¡ Akf L$fsp õ‘^p®ÐdL$ ‘qfbmp¡“u QQp® L$fp¡. (14)

â. 4.  V|„$L$u “p¢^ gMp¡ (L$p¡C‘Z b¡) (12)
 1. Ap„sffpóV²$ue dpL£$qV„$N A“¡ õ’pr“L$ dpL£$qV„$N hÃQ¡“p¡ saphs
 2. Q¡“g ‘phf A“¡ Q¡“g k„Oj®
 3. N°plL$ Ap“„v$
 4. qX$rS>V$g Q¡“g ¾$p„rs

ENGLISH VERSION

Q.1.  Short Answer Questions:(Answer any FIVE)  (10)
	 1.	 Define	International	Marketing.
	 2.		 State	any	two	factors	affecting	international	marketing.
	 3.		 What	is	social	marketing?
	 4.		 Mention	any	two	functions	of	marketing	distribution	channels.
	 5.		 What	is	multichannel	marketing?
	 6.		 Define	consumer	satisfaction.
	 7.		 State	the	meaning	of	sales	promotion.
 8.  What is Vedic	Marketing?
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Q.2.   Explain	the	nature,	scope,	and	importance	of	International	Marketing.	 (14)
OR

Q.2.		 	 Describe	the	evolution	of	social	marketing	and	explain	its	relevance	in	modern	
  society. (14)

Q.3.		 	 Explain	marketing	distribution	channels,	their	importance,	and	key	functions.		 (14)
OR

Q.3.		 	 Discuss	bases	of	competition	and	competitive	forces	affecting	business	
	 	 organizations.	 (14)

Q.4.   .Write Short Note: (Any Two):  (12)
	 1.		 Difference	between	International	Marketing	and	Domestic	Marketing
	 2.		 Channel	Power	and	Channel	Conflict
	 3.		 Consumer	Delight
	 4.		 Digital	Channel	Revolution	


